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LeadHub is a B2B lead generation agency from Poland found-
ed by Konrad Kitaszewski and Mateusz Wyciślik, specialists 
with over 7 years of experience in that field. 

They thrive in producing high-level sales leads for all B2B 
companies, both within the country and international.  Lead-
Hub gives great opportunities for all businesses who need 
continual and predictable source of qualified leads, tailored 
individually to their needs.  And that’s not only the words - 
their campaigns are also claimed to have an impressive 91% 
success rate!

In their work, LeadHub team mostly utilize Linkedin, which 
they know inside-out, but also use various content marketing 
strategies. That strategy worked out great for their own com-
pany with creating strong personal brands of the founders.

Happily, for all of us, they decided to share their know-how 
and organize regular educational podcasts and webinars for 
all B2B entrepreneurs who want to take care of their own lead 
generation. 

As LeadHub team works in a success fee business model 
(when they charge their clients only for work results), they es-
pecially need to optimize their lead generation strategies for 
best effects.

They decided to test content marketing for building an e-mail 
list and generating qualified leads for their own agency. 

We all know the pain of having a big e-mail list of potential 
customers which turns out to be an engagement fiasco after 
releasing a campaign. Accurately targeted content marketing 
campaign can be a great solution for that problem. And like 

here, when a desired client persona is an owner/manager of 
a B2B business, the way to drive him to your company would 
be delivering educational content that is useful to him. For a 
price of an e-mail address, of course. 

Then, LeadHub came up with an idea of creating a series 
of podcasts and webinars for their target group to deliver 
high-quality B2B leads for their sales team and then utilize 
the strategy for their clients too. 

But naturally, they needed a reliable technology partner, that 
would deliver them a complex solution able to host virtual 
events for hundreds of attendees.

While looking for a perfect solution tailored to their needs, 
LeadHub decided to pick LiveWebinar and it was a great shot!

Their main goal was to find a software that would be 
able to host live event with hundreds, or even thousands,  
of attendees. 

LiveWebinar gives them that opportunity, enabling LeadHub 
to create many webinars about Linkedin sales, Social Selling 
and lead generation. 

As LiveWebinar allows its users to record and reuse the webi-
nars, a chance to get more clients doesn’t end with a webinar. 
Instead, they can incorporate them as evergreen webinars to 
their marketing and sales funnels. 

What LeadHub found most appealing were marketing fea-
tures and Reporting & Statistics option that allows users to 
get effective insights about the online meetings, improving 
with every next one.  

SUCCESS STORY
LIVEWEBINAR X LEADHUB

We were looking for a solution to deliver sales teams more high quality B2B leads on regular basis. What amazed us in LiveWebinar 
was how stable that is, even if you need to host live event with 100s of attendees.

Mateusz Wyciślik, Co-Founder



Mateusz Wyciślik I Co-Founder

RESULT

To make webinars more interactive, they often use engaging 
features like custom CTA, Surveys, and Voting. After all, the 
direct contact with an attendee lets him remember the expe-
rience better and is a great source of a real-time feedback.

In 15 months LeadHub build over 4000 e-mail list and over 
300 hot leads using webinars.
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